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  1. Course Description (Approximately 100 words) 
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  5. Course Requirements and Grades 
 

 
6. Course Calendar 
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	Course Description Approximately 100 words: In this macroeconomics course, students will learn to predict macroeconomic variables such as inflation, growth or consumption, and to create statistical models in economics and use them to predict responses to economic policy.Students will learn from hands-on demonstrations of model-building, forecasting and policy analysis, using data sets from a wide variety of countries. Demonstrations and applications will be conducted using EViews —a popular software for estimating and simulating forecasting models on Windows. 
	Course Goals and Objectives Approximately 100 words: After successful completion of the course students will be able to:Evaluation of macroeconometric modelsForecasting of uncertainty and forecasting for policy analysisProperties of time series data and model designDynamic specification and the use of vector auto-regression models (VARs) and error correction models (VECMs)
	Textbook Title Author Publisher Year of Publication etc: Catrien Bijleveld, Research methods for empirical legal studies. An
introduction.
	Reference: 1.Baxter & Babbie: Ch. 9 & 10
2.Arriaga, X. B., Slaughterbeck, E. S., Capezza, N. M., & Hmurovic, J. L. (2007). From bad to worse: Relationship commitment and vulnerability to partner imperfections. Personal Relationships, 14, 389 –409. DOI: 10.1111/j.1475-6811.2007.00162.x
3.Dunbar, N. E., & Abra, G. (2010). Observations of dyadic power in interpersonal interactions.
Communication Monographs, 77, 657 – 684. DOI: 10.1080/03637751.2010.520018
4.Jones, S. M., & Guerrero, L. K. (2001). The effects of nonverbal immediacy and verbal person centeredness in the emotional support process. Human Communication Research, 27, 567 – 596. DOI: 10.1111/j.1468-2958.2001.tb00793.x

	Course Requirements and Grades: Attendance and active participation 30%
Exams 70%
	Week 11: Strengths/advantages of survey research
	Week 12: Distinguishing experiments from other empirical methods 
	Week 13: Types of experimental designs
	Week 14: Starting analysis
	Week 1: EViews Basics
	Week 2: Introduction to Forecasting with EViews
	Week 3: Statistical Properties of Times Series Data
	Week 4: Forecast Uncertainty and Model Evaluation
	Week 5: Vector Auto-Regressions (VARs)
	Week 6: Cointegration and Vector Error Correction Models (VECMs)
	Week 7: Evaluating Regressions Models
	Week 8: Bringing It All Together
	Week 9: Administering surveys
	Week 10: Challenges of survey research


